English 4390-001

Writing Internship

Instructor: Dr. Jacqueline Stodnick
Room: CARH 212
Time/Day: M 2:00-3:20

Office: CARH 624


Office Hours: W 2:00 p.m. – 3:00 p.m. and by appointment

Email: stodnick@uta.edu


Course Description: The writing internship course is worth three credit hours and will act as a forum for students to put their writing skills into practice in non-profit organizations or businesses. Students will be in charge of setting up their internships, determining what the clients need in terms of writing/editing, and creating a portfolio of the writing/editing they do for the clients (brochures, grant proposals, website, mass mailing letters, etc.). In addition, each student will compose a research paper, positioning the function of writing in his/her internship field. Class meetings will be scheduled intermittently on key dates throughout the semester. Assessment for the course will include a portfolio, client evaluation, annotated bibliography, research paper, and final presentation.   

Course Objectives:

By the end of the course, students will be able to do the following:

· Successfully market their writing skills to non-profits and businesses

· Write with clarity to communicate effectively within the academic community
· Write with clarity to communicate effectively within business and /or non-profit communities
· Effectively communicate with peers and clients to establish writing objectives and mediums  

· Adapt to the communication styles and jargon of particular fields

· Position the use of writing within at least one field
Course Requirements:
· Writing Portfolio (40%): At the end of the semester you will turn in a portfolio comprised of the following: 
· Writing samples: At least ten small projects, ten pages of writing, or a combination thereof that you have completed for your organization

· Context: A one-page statement for each project included, explaining the objectives the client gave you for the project, how you executed it, the revision and peer-editing process, and the organization’s satisfaction (or lack of satisfaction) with it.  In the last case, it is important to remember that it is not uncommon for clients initially to be dissatisfied with a piece.  If this happens, you revise and negotiate changes and explain that process in this statement. 
You should maintain the portfolio throughout the semester, placing documents in as you complete them.

· Client Evaluation (15%): The organization will send me a confidential evaluation of your work including comments on your professionalism and interpersonal skills (i.e. how well you engaged with them and how well you completed the objectives they set for you).
· Annotated Bibliography (10%): In this course, you are in charge of tailoring your readings and research, work which will contribute to your paper as well as your increased effectiveness with your current and future clients. To this end, you will compose an annotated bibliography, the details of which we will discuss in class. 
· Research Paper (30%): At the end of the semester, you will turn in an eight- to ten-page research paper in which you position the function of writing within the field in which you worked. This is a wide topic, so your paper might take on one of several forms such as how to break jargon down into marketing language, the future of writing jobs in non-profits, and small businesses’ writing needs.  

· Presentation (5%): At the end of the semester, you will present for ten minutes on the field in which you interned, the type of work you did (showing at least one example from your portfolio), and your research paper.  After listening to your peers, you will have a wider view of how professional writing functions in different fields.  

Attendance/Late Policy:  This is an interactive class in which attendance is vital. We meet seldom enough for this course that I expect attendance at all meetings. If there is an emergency that prevents your attendance, it is your responsibility to get in touch with me. 
Formatting and Presentation:  Your research paper should be in MLA format. Your portfolio writing should follow the style that the client uses. If the client does not have a standardized style, it may be easiest to use MLA because you have experience with it. 

Classroom and Placement Etiquette:  Students in this class are expected to show respect for their classmates, instructor, and guests.  Disrespectful behavior is grounds for dismissal from class. This will mean an absence for the day and a required appointment with me before the next class meeting. Also, please remember to turn off cell phones during class.

It is important to remember that an internship is a job. You are creating a contact that may either choose to employ you or may know someone who would. You are building your reputation. Also, you are building a portfolio and set of references. You need to write well and accomplish the tasks and goals the client determines for you, and you need to do this on time and responsibly. Organizations will want someone whom they can work with, who does the job well, who completes tasks on time, and who goes above and beyond base expectations. Keep all of this in mind. Writing can sustain you if you build a good reputation. 

Class schedule
Most of the hours assigned to this course are intended to be workplace hours, and not in-class time.  I will correspond with your employer about the number of hours you are dedicating to their projects, and you should also keep a time log of your internship hours in your portfolio.  That being said, we will meet each week (Mondays at 2pm in CARH 212) in order to complete the following tasks:

Debrief about the past week’s progress


Plan the coming week’s goals


Discuss good writing practices based on the internship experience


Discuss any problems


Complete final presentations
Internship Contacts
This list is under development, and provides only a few suggestions for internship hosts.  You may pursue these, or seek out your own opportunities with businesses or non-profits (in consultation with me).
Brown Books

Dallas-area book publisher who hires interns once a year

Lisa Forrester
lisa.forrester@brownbooks.com
Benbella Books

Another local book publishing house

Jennifer Canzoneri
jennifer@benbellabooks.com
214-750-3600

College of Liberal Arts Newsletter and Website

In the past, this internship has centered around blogging about COLA events.

James Dunning

jdunning@uta.edu
817-272-0601

UTA Radio
The university’s internet-based radio station. 
817-272-1214 

Fort Worth Magazine

A print and digital magazine about Fort Worth

Jennifer Casseday-Blair, Managing Editor

jcasseday@fwtexas.com
Cell: 816-585-3835

Office: 817-560-6178
River Legacy Foundation

A non-profit organization that runs the Arlington River Legacy Science Center.  They are looking for an intern to blog and use other social media outlets to create interest in their pre- and after school programs.

Alma Pohler, Volunteer Coordinator

Cell: 817-223-2310 
Office: 817-860-6752  
