Anthropology of Tourism 
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Spring 2014; UH09
Amy R. Speier, 424 University Hall
Department of Sociology & Anthropology; UTA
Email: speier@uta.edu

Office Hours: T.Th. 2:00-3:30, or by appointment 
COURSE DESCRIPTION

Tourism is among one of the world’s largest industries, generating trillions of dollars in revenues and employing millions.  It is heavily relied upon as an economic strategy for developing countries.  This course will examine the cultural practices of travel and the impact tourism has on both host and guest communities.  

Leisure activities were once deemed unimportant topics for anthropological study. In addition, anthropologists have had difficult relations with tourism studies, since the distinction between “fieldwork” and travel are often blurry, as both involve an encounter with “the other.”  This class will examine several themes and issues that have been addressed within the field of the anthropology of tourism. Tourism has been a central dimension of globalization, and it can be used as a lens to reflect on many questions about identity and heritage, commoditization, historical and cultural representation, authenticity and ownership, neoliberalism, inequality, gender relations, environmental sustainability, and more. We will examine various forms of tourism, including, but not limited to: ethnic, historical, regional, and ecotourism. We will pay close attention to health and medical tourism, a growing phenomenon in today’s global world. Themes of the gaze, authenticity, identity, consumption, ritual, borders, and pilgrimage will be considered throughout the term.

COURSE GOALS

By the end of this term, students will be able to:

· Define tourism and its impacts on hosts and guest

· Be able to identify the major topics and issues addressed in the anthropology of tourism

· Conduct ethnographic research at a local museum
· Give peer-evaluations of fellow students’ about their writing and speaking skills

· Confidently give class presentations 
TEXTS: Required Books

Bruner, Edward M.

2005
Culture on Tour: Ethnographies of Travel.  Chicago: The University of Chicago Press.
Gmelch, Sharon Bohn


2004
Tourists and Tourism: A Reader.  Long Grove: Waveland Press.
Kincaid, Jamaica


1988
A Small Place. New York: Penguin.
MacCannell, Dean

1976
The Tourist: A New Theory of the Leisure Class.  New York: Schocken.

Course Reading Materials that are chapters from books listed below have been placed on Blackboard and are marked with an asterisk*.
COURSE REQUIREMENTS AND FORMAT


Grades for this class are based on class participation, a souvenir theory presentation, in-class assignments, an ethnographic museum project, an internet research paper, a film critique, talking points and a cumulative final examination.  

Participation:  Students are expected to participate in class. Obviously class participation requires coming to class prepared. Students are expected to have completed the assigned reading prior to each class and be prepared to engage in class discussion. Regular attendance is expected of all students. Participation is worth 10 % of your final grade.

Talking Points: To ensure that students are prepared, you must complete “talking points” on blackboard every day one hour prior to class. This should be a paragraph in length that synthesizes all of the readings for that day. You only need one paragraph per day. This is extremely important for the success of the course. Talking points are worth 15% of your grade.

Souvenir Theory Presentation: During each class, a student will lead a “show and tell” for ten minutes. You will discuss your own travel experiences, using souvenirs – photos, music, postcards, knick-knacks – and bring those experiences to life for the rest of the class. This project asks students to consider the kinds of questions anthropologists of tourism ask, such as: What meaning about the society do the objects reveal? What do these items mean to the tourist? How were the souvenirs displayed? Why were particular pictures taken? These presentations will be peer-evaluated based on description, theory and clarity. This presentation will count as 10 % of your final grade.
In-class Assignments:  Some meetings will involve analyzing tourism products, such as promotional brochures and websites, tourist or airport art, souvenirs, etc.  You will be responsible for bringing in items for discussion and analysis at least once in the term.  These assignments are worth 10% of your grade

Ethnographic Museum Project: One day during class time we will visit a local museum. You must choose another local site of tourism to study. You may work on the project independently or as part of a team of up to four students. Each student or group will do a ten-twelve minute power point presentation on their own set of findings during the week following spring break. You must apply one of the theoretical approaches that we have read in class in a one to two page paper analyzing your local museum. This project will be worth 15 % of your grade.

Internet Research on Tourism: To further investigate the promotion of tourism through media, students must analyze websites promoting tourism in a developing city, nation or region. Each student must find at least five websites targeting U.S. tourists for their destination. Based on the information found on these sites, you should write a critical analysis of websites advertising tourism. You should include information on activities that are promoted, who is being targeted, and how the culture is represented. This project will be worth 15% of your final grade, which will be determined by cogent connections to class materials.

Film Critique: Over the course of the semester, we will watch several films that are related to the anthropological study of tourism. You may choose which film to write a critique on Blackboard. The critique must be three paragraphs in length, make connections to class materials and will be due a week after the date the film was shown in class. This film critique is worth 10 % of your grade.
Final Exam: At the end of the semester, you will have a take-home short answer and essay-based final examination that will be due on the date of our final examination. This exam will count as 15 % of your final grade. 
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CLASS POLICIES


Laptops: I do not allow laptops in class. They are not necessary for taking notes, and they detract from one’s own and other students’ attention. 

Cell phones The use of cell phones in class has gotten completely out of control. You must remove your cell phone from the top of your desk, and if I so much as see you glance at it during class, I will ask you to leave. If it rings or buzzes, you will also be asked to leave.

Late Work I do not grant extensions for students to turn in late work except under extenuating circumstances with a documented excuse. Assignments must be turned in at the beginning of class on the due date. If it is turned in at the end, it will be marked late. Any assignment that is turned in late will be marked down one grade for each day that it is late (from an A to an A-).

Attendance Policy I do not allow for absences in this class, since this class is discussion based it is imperative that you are here. I will allow for up to two excused absences, which must have documentation from a doctor or another professor if you must leave for sports. Please do not ask me to leave class early, and if you do, you will be marked absent.

Expectations for Out-of-Class Study Students should expect to spend nine hours reading, studying, and completing class assignments per week. 

Make-up Exams You may only miss an examination if you are seriously ill (given a doctor's note), or other dire circumstances. Please know that make-up examinations are usually more difficult, and you must schedule it with me immediately upon missing an exam. 

Drop Policy Students may drop classes through self-service in MyMav from the beginning of the registration period. After the late registration period, students must see an advisor int he University Advising Center. Drops can continue through a point two-thirds of the way through the semester. It is the student's responsibility to officially withdraw if they do not plan to attend after registering. Students will not be automatically dropped for non-attendance. Repayment of certain types of financial aid administered through the University may be required as the result of dropping classes or withdrawing. For more information, contact the Office of Financial Aid and Scholarships (HYPERLINK "http://wweb.uta.edu/ses/fao"

Academic Integrity All students enrolled in this course are expected to adhere to the UT Arlington Honor Code: I pledge, on my honor, to uphold UT Arlington’s tradition of academic integrity, a tradition that values hard work and honest effort in the pursuit of academic excellence. 
I promise that I will submit only work that I personally create or contribute to group collaborations, and I will appropriately reference any work from other sources. I will follow the highest standards of integrity and uphold the spirit of the Honor Code. All class assignments must be pledged.


Americans with Disabilities Act The University of Texas at Arlington is on record as being committed to both the spirit and letter of all federal equal opportunity legislation, including the Americans with Disabilities Act (ADA). All instructors at UT Arlington are required by law to provide "reasonable accommodations" to students with disabilities, so as not to discriminate on the basis of that disability. Any student requiring an accommodation for this course must provide the instructor with official documentation in the form of a letter certified by the staff in the Office for Students with Disabilities, University Hall 102. Only those students who have officially documented a need for an accommodation will have their request honored. Information regarding diagnostic criteria and policies for obtaining disability-based academic accommodations can be found at  HYPERLINK "http://www.uta.edu/disability" www.uta.edu/disability or by calling the Office for Students with Disabilities at (817) 272-3364.


Student Support Services: UT Arlington provides a variety of resources and programs designed to help students develop academic skills, deal with personal situations, and better understand concepts and information related to their courses. Resources include tutoring, major-based learning centers, developmental education, advising and mentoring, personal counseling, and federally funded programs. For individualized referrals, students may visit the reception desk at University College (Ransom Hall), call the Maverick Resource Hotline at 817-272-6107, send a message to  HYPERLINK "mailto:resources@uta.edu" resources@uta.edu, or view the information at  HYPERLINK "http://www.uta.edu/resources" www.uta.edu/resources.


Electronic Communication: When you email me, please make sure to follow email etiquette. Your email should include a greeting that is much more than “hey” but rather Hello Professor, etc. You should think about the grammar and spelling of your email, and then have a closing statement. UT Arlington has adopted MavMail as its official means to communicate with students about important deadlines and events, as well as to transact university-related business regarding financial aid, tuition, grades, graduation, etc. All students are assigned a MavMail account and are responsible for checking the inbox regularly. There is no additional charge to students for using this account, which remains active even after graduation. Information about activating and using MavMail is available at  HYPERLINK "http://www.uta.edu/oit/cs/email/mavmail.php" http://www.uta.edu/oit/cs/email/mavmail.php.



Student Feedback Survey: At the end of each term, students enrolled in classes categorized as lecture, seminar, or laboratory shall be directed to complete a Student Feedback Survey (SFS). Instructions on how to access the SFS for this course will be sent directly to each student through MavMail approximately 10 days before the end of the term. Each student’s feedback enters the SFS database anonymously and is aggregated with that of other students enrolled in the course. UT Arlington’s effort to solicit, gather, tabulate, and publish student feedback is required by state law; students are strongly urged to participate. For more information, visit  HYPERLINK "http://www.uta.edu/sfs" http://www.uta.edu/sfs.


Final Review Week: A period of five class days prior to the first day of final examinations in the long sessions shall be designated as Final Review Week. The purpose of this week is to allow students sufficient time to prepare for final examinations. During this week, there shall be no scheduled activities such as required field trips or performances; and no instructor shall assign any themes, research problems or exercises of similar scope that have a completion date during or following this week unless specified in the class syllabus. During Final Review Week, an instructor shall not give any examinations constituting 10% or more of the final grade, except makeup tests and laboratory examinations. In addition, no instructor shall give any portion of the final examination during Final Review Week. During this week, classes are held as scheduled. In addition, instructors are not required to limit content to topics that have been previously covered; they may introduce new concepts as appropriate.


Emergency Exit Procedures Should we experience an emergency event that requires us to vacate the building, students should exit the room and move toward the nearest exit. When exiting the building during an emergency, one should never take an elevator but should use the stairwells. Faculty members and instructional staff will assist students in selecting the safest route for evacuation and will make arrangements to assist handicapped individuals.
WEEKLY SCHEDULE

WEEK ONE 
1/14
Introduction

“Vicky Christina Barcelona” (96 minutes)
1/16
The American Tourist

“Vicky Christina Barcelona” (cont’d)


Reading: Tourists and Tourism Ch. 1


Sign-up for Souvenir Theory Presentation

WEEK TWO

1/21
Modernity and Tourism

Reading:  The Tourist Intro, Ch. 1-2

1/23
Alienated Leisure

Reading: The Tourist Ch. 3-5
WEEK THREE
1/28
Staged Authenticity

Reading: The Tourist Ch. 7-8

1/30
Travel Guides


Reading: Tourists and Tourism Ch.5

Bring a travel guide to any destination to class


Given Internet Market Analysis
WEEK FOUR
2/4
Postmodernity and Tourism


Reading: Urry*; Culture on Tour Ch.5 
2/6
 Class and Heritage

Reading:  Culture on Tour Ch. 4 
WEEK FIVE
2/11
 Narratives
Reading: Culture on Tour Intro, Ch. 6

2/13
Storytelling Rights
Reading: Culture on Tour Ch. 1-2

WEEK SIX

2/18
“Cannibal Tours” (70 minutes)
2/20
Museum Fieldtrip


Hand out Museum Assignment
WEEK SEVEN

2/25
Borderzones

Reading: Culture on Tour Ch. 7-8
2/27
Sacred Sights

“In the Light of Reverence” (73 minutes)
WEEK EIGHT

3/4
Post-socialism


Reading: Klumbyte*
3/6
Tourism as Ritual

Reading:  Tourists and Tourism Chs. 2-3


Bring a picture of a beach to class
WEEK NINE

3/10-14 Happy Spring Break! 

WEEK TEN

3/17-3/21
Professor at a Conference – No Class – work on museum project
WEEK ELEVEN

3/25
Museum Presentations
3/27
Museum Presentations

WEEK TWELVE
4/1
Museum Presentations
4/4
Commoditization 


Reading:  Tourists and Tourism Ch. 18

Film: “Trekking on Tradition” (42 minutes) 
WEEK THIRTEEN
4/8
Anthropology & Tourism

Reading: Tourists and Tourism Ch. 6, 14 
4/10
Political Economy 


Film: “Life and Debt” (86 min.)


Reading: Small Place

WEEK FOURTEEN

4/15
Medical Tourism

Reading: Kangas*, Song*
4/17
Sex and Romance


Reading: Tourists and Tourism Ch. 9, 10, Taylor* 


Film: “Paradise: Love” (120 min.)
WEEK FIFTEEN

4/22
“Paradise” cont’d
4/24
Sustainability


Reading: Tourists and Tourism Ch. 21, 23

Bring a website or article on ecotourism to class
WEEK SIXTEEN

4/29
Service Learning or Orphanage Tourism

Reading: TBA
5/1
Tourism Revisited
WEEK SEVENTEEN

5/6
Six Flags Fieldtrip


Reading: Tourists and Tourism Ch.15
5/8
Final Examination
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